


Weekend Sherpa is California's leading website and email about travel and 
exploring in California, with two editions: San Francisco and Los Angeles. 

Subscribers receive a weekly email issue and have full access to the award-
winning content on our website.   

All of our editorial content falls into one or more of the above categories for 
exploration, outdoor adventures, and travel. 



Educate and  
Inspire Action! 

Our editors ask our writers: What, 
When, Where, Why, How? 

+What’s interesting in the outdoors? 

+When is it best to do this? Now? And 
in the next few weeks? 

+Why? What’s the hook? What’s the 
punchline? 

+How do you make this happen? 
Logistics, information, accessible, 
easy, hard, off-the-beaten path is this?  



Some of the Destinations We've Partnered With:



Picture Yourself Here or… 



Picture Yourself Here! 



Inspire Visually and 
with fun language

+We follow, literally, a “Picture 
Yourself Here” mandate. 

+Beautiful photos and videos that 
make you say “I want to be there” 

+Write like you’re writing to your 
friends - casual, fun, interesting. 

+Don’t overwhelm - simple and 
approachable ideas and itineraries 



+Local Adventures = Actual Adventures 

+Get the reader from “that looks cool” to 
“I’m going!” 

+Finding the places Instagram hasn’t: off 
the beaten path  

+Wellness & Self Care: health value of getting 
outdoors. Reduced stress from “nature 
environments and more joy” (study from 
Indiana & Illinois State universities). 

+Women Are Leading the Adventure 
Charge: 70% of our subscribers are female 

Emerging Themes in the 
Outdoors 
Hyper-local is Desirable



Trusted &  
Actionable  
Content.

We build and maintain 
readership loyalty by 
producing original relevant 
content that's researched, 
vetted, photographed, 
and written by our team.

87% of Weekend 
Sherpa's readers go out 
and do the stuff we write 
about! We're more than 
armchair travel: we're 
actionable content! 

Proof is in the Pudding!



Reach a super-targeted, 
highly desirable 

demographic. 

Tell a story that goes 
beyond a tagline and 

inspire action!

Speak to people 
in the headspace 

for exploration 
and discovery.

Sweet Spot! 
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